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A  l o o k  a t  o u r  m u l t i f a m i l y  s o c i a l  m e d i a  s t r a t e g y ,  p o s t  t y p e s ,
a n d  o u t c o m e s .



B u i l d  b r a n d  a w a r e n e s s  i n  a  c o m p e t i t i v e  m a r k e t

H i g h l i g h t  c o m p a n y  c u l t u r e  t o  a t t r a c t  t a l e n t  a n d
s h o w c a s e  v a l u e s

E n g a g e  c u r r e n t  r e s i d e n t s  a n d  s u p p o r t  r e t e n t i o n

P r o m o t e  b o t h  n e w  a n d  e x i s t i n g  p r o p e r t i e s  u n d e r
m a n a g e m e n t

E s t a b l i s h  i n d u s t r y  a u t h o r i t y  t h r o u g h  t h o u g h t
l e a d e r s h i p
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PROPERTY PROMOTIONS 
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INDUSTRY EVENTS
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Reason for posting:
To demonstrate our involvement in industry events and the broader real estate community.
These posts help us connect with attendees post-event, highlight our team’s presence, and
showcase thought leadership, especially when we have a panelist representing our company.

Typical Performance:
Instagram:

Average Reach: 225
Average Likes: 16

LinkedIn:
Average Impressions: 723
Average Likes: 14

CTA Strategy:
We typically tailor the call-to-action to the event type. We often direct viewers to our
Business Development Manager, Kaylee Kreutz, who frequently attends events and serves
as a key point of contact for networking and business opportunities.

INDUSTRY
EVENTS



Reason for posting:
To showcase our company values and team spirit, highlighting what makes us a great
place to work. These posts also demonstrate our commitment to supporting local
businesses, nonprofits, and the communities where we operate.

Typical Performance:
Instagram:

Average Reach: 190
Average Likes: 13

LinkedIn:
Average Impressions: 528
Average Likes: 14

CTA Strategy:
CTAs are often focused on amplifying the organizations or communities we partner
with, driving visibility to local businesses, nonprofits, or initiatives we support.

COMPANY
CULTURE



Reason for posting:
To highlight our commitment to fostering a sense of community within our properties. These
posts showcase the relationships our property managers build with residents and help extend
that feeling of connection into our online presence.

Typical Performance:
Instagram:

Average Reach: 192
Average Likes: 10

LinkedIn:
Average Impressions: 340
Average Likes: 6

CTA Strategy:
Instead of using CTAs, these posts are an opportunity to share a thoughtful message about our
dedication to the resident experience and to celebrate the unique culture of each building.

RESIDENT
FOCUSED 



Reason for posting:
To promote both new and existing properties during lease-up and beyond. These posts highlight key
amenities, support leasing efforts, and reinforce our commitment to high-quality property management.

Typical Performance:
Instagram:

Average Reach: 227
Average Likes: 11

LinkedIn:
Average Impressions: 646
Average Likes: 19

CTA Strategy:
CTAs usually direct viewers to the property’s leasing team, social media page, or website, making it easy
for potential tenants to learn more, schedule a tour, or apply.

PROPERTY
PROMOTIONS &
NEW CONTRACTS



Reason for posting:
To highlight our expertise and position ourselves as a knowledgeable voice in the multifamily industry.
These posts typically feature original content from email campaigns or blogs that demonstrate our
understanding of local markets, investment trends, and property management strategies.

Typical Performance:
Instagram:

Average Reach: 125
Average Likes: 5

LinkedIn:
Average Impressions: 358
Average Likes: 9

CTA Strategy:
CTAs typically encourage viewers to read the full blog post or explore the corresponding email
campaign.

THOUGHT
LEADERSHIP



Property Promotions & New Contracts
29.4%

Thought Leadership
23.5%

Company Culture
17.6%

Resident-Focused
17.6%

Binsow Events
11.8%

POSTING CADENCE
& CONTENT MIX

This chart breaks down the percentage
of posts made by category across
Instagram and LinkedIn during Q1 2025.
It reflects our focus areas and how we
balanced content types to support
brand, leasing, and engagement goals.



KEY TAKEAWAYS
Top Performing Content by Types:

1. Bisnow / Industry Events – Strongest impressions and
engagement across both platforms.

2. Property Promotions & New Management –
Consistently high reach and clicks.

3. Company Culture Initiatives – Performs especially
well on LinkedIn.

4. Resident-Focused Content – Positive engagement,
but lower reach overall.

5. Thought Leadership – Important for brand positioning,
but saw lower engagement, especially on Instagram.

Best Posting Times:
Best Days: Tuesdays and Thursdays
Best Time Window: Between 9:00 AM – 3:00 PM
After reviewing metrics and testing, we found that
performance was highest during mid-week business hours.
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